Hearing
Matters

Identity
Guidelines



Hearing Matters is a global initiative fostering
awareness, inclusion, and hearing health for all.

This brand guide is designed to provide clear
and consistent guidelines for using the Hearing
Matters identity.
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Gradient

The Hearing Matters identity
uses a soft gradient from white
to Cool Gray 4C. It adds visual

depth while maintaining clarity,

accessibility, and a minimal
aesthetic.
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Typography




Type system

The Hearing Matters identity
uses a font system based on TT
Drugs, a display typeface with an
elegant & modern character from
the TypeType studio. This font is
used for headlines.

The second typeface is
Atkinson Hyperlegible,

a sans serif font designed
for readability. It is used
for long-form and
small-sized text.
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TT Drugs
main title
typeface

DemiBold

Atkinson Hyperlegible, paragraph typeface

Your journey begins with an assessment by your
audiologist to see if a cochlear implant is an option
for your hearing loss.

If you need help finding an audiologist
near you, please fill in this form.

Bold Regular Italic

Title
font

Paragraph font
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Understanding
Hearing Loss

Every conversation matters

Support for every stage

Hearing loss affects millions of people worldwide and can influence
communication, confidence, and overall quality of life. Early diagnosis
and appropriate support allow people to stay connected with family,
friends, and everyday experiences.

Hearing Matters provides information, guidance, and educational
resources that help individuals better understand hearing health
and available treatment options.

Regular hearing assessments are
an important part of long-term
hearing care.
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Ribbon




31

&

hero logo

3.2

metallic ribbon

3.3

silver ribbon

3.4

fabric ribbon

11



Logotype




logo
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Hearing
Matters
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A Global Initiative Fostering
Awareness, Inclusion, and
Hearing Health for All
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Matters







Logotype
on different

backgrounds
Hearing Hearing
Matters Matters

4
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Logotype
on different
photos

The logotype should always
provide sufficient contrast
against the background.

[ ] [ ]
Use the white version on dark Hearl ng Hea rl ng
images and the black version -
on light images. Avoid placing M atte rS ! M atte rS
the logo on busy or low-contrast T
il "areas. ;
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Domain logo

The website address doubles
as a logo: a wordmark version
of HearingMatters.now for
digital and informal contexts
where a link-style mark fits.

[ J
Please note: the .now is
always a flipped color accent.

4.4.2

HearingMatters.now

4.4.3

NOW
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Hearing
Matters

The 1x width is based on the width of the ribbon.

Matters i

A Global Initiative Fostering ‘
Awareness, Inclusion, and |
|
|

Hearing Health for All
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Hearing Hearing
Matters Matters

A Global Initiative Fostering A Global Initiative Fostering
Awareness, Inclusion, and Awareness, Inclusion, and
Hearing Health for All Hearing Health for All

Do not distort the logo. Do not use colors other than those

specified in the guidelines.

Hearing Hearing
Matters Matters

A Global Initiative Fostering
‘ A Global Initiative Fostering ‘ Awareness, Inclusion, and
Awareness, Inclusion, and Hearing Health for All
Hearing Health for All
Do not use third-party fonts. Do not use any outline in the logo.
Hearing
s EX°N- = 2 LE o TES
‘ Py poye b el
BRE """ el ™ ™"
Do not use the logo in low Do not use the logo on an unsuitable
resolution. background.
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Logo variations
by size

Depending on the space and format,
use the most appropriate version. As
the logo gets smaller, drop detail to

keep it legible. Never shrink a version
past the point where it reads cleanly.

Hearing
Matters

A Global Initiative Fostering
Awareness, Inclusion, and
Hearing Health for All
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Patterns
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Patterns
in usage

9x16

5.6 5.7 5.8
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Patterns
in usage

x1

5.9 5.10 5.11
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Patterns
in usage

16x9

5.12
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5.13

5.14
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Patterns
in usage

9x16

5.15 5.16 5.17
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Patterns
in usage

x1

5.18 5.19 5.20
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Patterns
in usage

16x9

5.21 5.22 5.23
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Do not use the pattern at a small size. Do not use the pattern on any Do not use the pattern on a combined
background other than those background.
specified in the guidelines.

Do not use multiple patterns at once. Do not use patterns in colors other Do not use a pattern over the photo.
than those specified in the guidelines.
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Applications




6.3

Hearing
Matters,

find out
more

Not just an initiative, but also a movement
meant to help and educate those around us
about people with hearing impairments.

HearingMatters.now

38



Why
Hearing
Matters??

Not just an initiative, but also
a movement meant to help
and educate those around us
about people with hearing
impairments.

HearingMatters.now
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Thank you.

This identity was carefully developed by the
Piko team together with the MED-EL team.

For any questions or suggestions, please
contact us at info@hearingmatters.now



